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The Rochester Business Alliance provides this publication as a membership benefit, in
keeping with our mission of "delivering important business services and advocating for an
environment essential for member success.” The Business Intelligence Report is a
nationally distributed resource that provides business professionals with the latest
strategies, trends, news and tips for running their businesses more effectively.
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* Overcoming the credit crunch
* Mew tax breaks for small businesses
* 'Heavy clickers’ distort online advertising

Tips YOUR LOGO
* Can a recession have a silver lining? COULD GO HERE'

* Sell more by turning your prospects into heroes

* How to draw more prospects to your trade show booth
* Supercharge your public relations campaign

* Redesigning your website? Read this first

* Get the benefits of blogging without the blog

+ Much maore

MARKETING

The Real Reason Customers Leave

Discover why price has little to do with buyer loyalty
and learn five ways to reduce customer churn.

MOST COMPANIES ASSUME that their customers are highly
price-sensitive, They design marketing programs with this
idea in mind. When they have sales, more people buy. When




